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1. EXECUTIVE SUMMARY 
A. BUSINESS SUMMARY 
 

Gordon Estate is a leading family-owned wine company located in the heart of Washington’s Columbia 
Valley appellation. The Company has been producing exceptional red and white varietal wines for almost a 
quarter of a century and sells approximately 25,000 cases annually. 
 
At the core of Gordon Estate’ long-term strategy is an unwavering commitment to producing top quality 
estate bottled wines under the Gordon Brothers label. Sourced exclusively from the estate’s 103-acre vineyard, 
Gordon Estate wines have earned extensive industry acclaim for their quality and consistency, while offering 
outstanding value in the upper tier of Washington wines. The Gordon Estate’s  white varietal wines are 

positioned in the upper tier of the super-premium (10.00 to $14.00 per 750ml bottle) retail market segment, while its red varietal wines are positioned 
primarily in the ultra-premium ($15.00 to $35.00 per 750ml bottle) retail market segment. The Company’s proprietary red blend, “Tradition”, is positioned 
in the luxury (above $35.00 per 750ml bottle) retail price segment. 
 
In addition to their estate bottled Gordon Estate’s brand, the Company sells wine under a second label, Kamiak, which uses estate-grown grapes in 
combination with third-party bulk wine sourced from vineyards throughout the Columbia Valley. Positioned in the popular premium ($7.00 to 
$10.00 per 750ml bottle) and super-premium retail price segments, Kamiak accounts for approximately 25% of the Company’s total sales volume. 
As of 2009, the Company also produces wine under 
the Sagebrush label, a pure négociant brand intended 
for custom winemaking purposes. 
 
Since the Company’s inception in 1985, Gordon Estate 
has steadily increased production in order to meet the 
growing demand for its wines, while at the same time 
maintaining a steadfast commitment to the level of 
quality associated with its name. Today, Gordon Estate 
wines enjoy wide distribution throughout the U.S. and 
internationally via established customer relationships 
in both the on-premise and off-premise markets. With 
enhanced focus on production and distribution to 
currently underserved direct-to-consumer channels, 
Gordon Brothers is poised for significant growth. 
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B. INVESTMENT OPPORTUNITY 
Highly Regarded Portfolio of Wines  
 The Gordon Estate label represents a highly decorated portfolio of red and white varietal wines produced exclusively from the winery’s 
premier Columbia Valley estate vineyard. In addition to receiving extensive critical acclaim and numerous “90+” point ratings, Gordon Estate 
wines are often regarded as one of the best values in the upper echelon of Washington wines.  
 Gordon Estate has successfully diversified its portfolio of estate wines to include Cabernet Sauvignon, Chardonnay, Gewürztraminer, 
Syrah, and their proprietary red blend, “Tradition”.  
 The Company’s Kamiak brand, positioned as a more approachable, everyday wine, has seen tremendous growth since its introduction 
in 2002, and has earned numerous gold medal awards and “Best Buy” designations for its Columbia Valley red and white blends.  

 
Distinguished Columbia Valley Winery 
  Established in 1985, Gordon Estate is Washington’s oldest operating estate winery. Through 20+ years of experience producing 
award-winning wines, the Company has earned widespread recognition for its consistency and quality. 
  Renovated in 2002, the approximately 35,000-case winery facility boasts a full complement of state-of-the-art winemaking equipment, 
and has room for an estimated 45,000 gallons of additional tank capacity without the need for additional covered space. 
 The winery facility was certified for organic wine production in 2008, while the Company’s estate vineyard has been practicing 
sustainable and organic farming methods since 2006. The estate vineyard is expected to become 100% organic by 2012. 

 
Significant Growth Opportunities  
 The Company’s well-received Kamiak brand is positioned to capitalize on the growing popularity of the premium and super-premium wine retail 
market segments. Partially sourced from bulk wine in the Columbia Valley, the Kamiak brand strategy has potential for significant growth.  
 Direct-to-consumer sales, which currently account for approximately 6% the Company’s total sales revenue, could be considerably expanded 
with increased focus on the Company’s existing wine club and tasting room channels.  
 Gordon Estate’ designation as an organic winery presents a unique opportunity for expansion into a growing niche market, strengthened by the 
Company’s existing relationships with organic-friendly off-premise accounts such as Whole Foods and Bread of Life.  
 As a “plug-in” acquisition, Gordon Estate poses a compelling investment for a strategic buyer seeking to enter the Washington wine industry. If 
Gordon Estate recent income statements are restated to account for acquisition efficiencies by a strategic third party, the Company’s performance 
demonstrates high profitability and growth potential.  
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C. TRANSACTION OVERVIEW 
 

Gordon Estate desires to sell all of its winery business assets, including the Gordon Estate, Kamiak brands and 
all related trademarks, wine inventory, winery equipment, and material contracts (collectively, “Winery 
Business Assets”), as well as the underlying real property and improvements thereon, including the winery 
facility, winery office, and all related improvements (collectively, “Winery Real Property”). The Company 
would prefer to retain the estate vineyard surrounding the winery and enter into a grape purchase agreement 
with a prospective buyer.  
 
The Company would prefer to structure the Transaction as an “asset sale”, and expects to settle all existing 
liabilities, including long-term and short-term debt, accounts payable and accrued expenses, while retaining 
cash and accounts receivables at the time of sale. 
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D. FINANCIAL SUMMARY 
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2. INVESTMENT OPPORTUNITY 
 
A. COMPANY HISTORY 

In 1980, Jeff Gordon, along with his wife, Vicki and brother Bill decided to plant wine grapes 
on a sagebrush-covered slope overlooking the Snake River in southeastern Washington’s 
Columbia Valley. In 1985, he released his first small lot of Chardonnay wine produced from 
their estate vines, and today the Gordon Estate brand is growing in both production and acclaim. 
 
Now, thirty (30) years later, Gordon Estate is the oldest estate winery in Washington. A long 
history of sustained excellence coupled with thoughtful diversification has allowed the 
Company to successfully compete with the growing number of larger and more widely 
distributed brands in the marketplace. With its recent implementation of certified organic 
farming and winemaking practices, Gordon Estate continues to distinguish itself as a leader in 
the Washington winemaking industry. 
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B. LOCATION 
 
Washington Wine: An emerging market. 
 
At the time the Gordon Estate vineyard was planted in 1980, there were less than two dozen 
wineries in Washington. Today, the Washington wine industry consists of more than 600 wineries 
and 30,000+ vineyard acres, attracting over two million visitors per year and making it the nation’s 
second largest premium wine producer behind California. As consumers discover the quality of 
Washington wines, this relatively young industry continues to gain recognition as one of the top 
wine producing regions in the world. Wine Spectator Magazine recently ranked Columbia Valley’s 
Columbia Crest Cabernet Sauvignon Reserve the “No. 1 Wine in the World” for 2009, with eight other 
Washington wines making their “Top 100 Wines of 2009”. Moreover, a recent report by Wine 
Opinions listed Washington wines as the leading alternative to premium red varietal wines from the 
Napa Valley; a status exacerbated by recent consumer trends toward wines perceived as delivering 
good value. 
 
The Columbia Valley AVA  
 
The Columbia Valley AVA is the largest wine region in the state, home to more than 400 wineries 
and responsible for more than 90 percent of Washington's wine grapes. Located at approximately 
the same latitude as France's famed Bordeaux and Burgundy regions, the Columbia Valley offers 
long, dry growing seasons that encourage slow, even ripening of the fruit. Well-drained volcanic and 
sandy loam soils provide the healthy vine stress needed to produce grapes of great depth and 
intensity. 
 
Gordon Estate Estate Vineyard  
 
Located in the heart of the Columbia Valley AVA, the Gordon Estate vineyard is perched some 620 feet above sea-level along the Snake River. The site 
has excellent air drainage and benefits from the river’s moderating influence. The vines are sometimes blanketed by snow in the winter, but spring and 
summer offer sunshine and warmth, allowing the grapes to ripen completely. Temperatures during the growing season can fluctuate from 95 degrees 
Fahrenheit during the day to 55 degrees Fahrenheit at night, enabling the grapes to develop high acids and sugar levels. 
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LOCATION 
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C. PRODUCT 
 
GORDON BROTHERS  

Gordon Estate’ primary tier wines are produced under the Gordon Brothers label, 
and consist of estate grown Columbia Valley red and white varietal wines, as 
well as a proprietary red blend, “Tradition”. Since Gordon Brothers is sourced 
exclusively from the family’s 103-acre estate vineyard, its brand identity is 
strongly tied to the Company’s core principles of quality and consistency. As 
such, the Gordon Estate brand has earned a reputation over the last quarter 
century as one of Washington’s premier producers of red and white varietal 
wines.  
The Gordon Estate brand is centered around a fully-integrated winemaking 
process that focuses on quality from grape to bottle. Each wine is handcrafted 
using artisan farming and winemaking techniques that emphasize the unique 
characteristics of the estate vineyard’s terroir. Perhaps most importantly, Gordon 
Estate is a vineyard-driven brand. Through careful selection of fruit used in their 
estate wines, the Company is able to exercise a high degree of precision over the 
quality and consistency of its wines from one vintage to the next; a 
distinguishing trait of the Gordon Estate brand. Artisan winemaking techniques, 
including small batch production, cold-soaking, and an extensive barrel aging 
program that sources various oak types from a number of independent 
cooperages, are used to enhance and intensify the flavors of the wine.  
 
Since its modest inaugural vintage of 138 cases of Chardonnay in 1985, the 

Gordon Estate portfolio of estate wines has grown to include Sauvignon Blanc, Merlot, Cabernet Sauvignon, Ice Wine Gewürztraminer, Syrah, and 
their highly acclaimed flagship red blend, “Tradition.” In 2008, the wines produced under the Gordon Estate label accounted for approximately 
75% of the winery’s overall annual case sales and 84% of its sales revenue. The Gordon Estate white varietal wines are positioned in the upper tier 
of the super-premium (10.00 to $14.00 per 750ml bottle) retail market segment, while its red varietal wines are positioned primarily in the ultra-
premium ($15.00 to $35.00 per 750ml bottle) retail market segment. The Company’s red blend, “Tradition”, is positioned in the luxury (above 
$35.00 per 750ml bottle) retail price segment. For their quality, many Gordon Estate wines are often heralded as “best values” in the upper tier of 
Washington wines.  
 
Moving forward, we have replaced 14 acres of Sauvignon Blanc with 4 acres of Malbec and 10 acres of Cabernet Sauvignon. We will be 
producing ore red wine in the future and less white Cabernet Sauvignon is the largest single planted variety in our vineyard. 
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GORDON BROTHERS “TRADITION” 
RED WINE  

 

 

“Tradition”, the winery’s flagship red blend, features the estate 
vineyard’s finest Cabernet Sauvignon, Merlot, and Syrah grapes, 
taking inspiration from the “traditional” red blends of Bordeaux. 
The Gordon Brothers “Tradition” program has received wide 
acclaim throughout the wine industry and numerous “90 point” 
ratings from accomplished wine critics.  
Avg. Retail Price: $45.00 per 750ml bottle  
Current Release Case Production: 478 six-packs  
Select Accolades: “91 points” – 1998 vintage, Wine Spectator  
“90 points” – 2000-2002 vintages, Wine Spectator  
“Highly Recommended” – 2000-2001vintages, Beverage Tasting Institute  
“Gold Medal” – 2002 vintage, 2007 San Francisco International Wine 
Competition  
“Gold Medal” – 2002 vintage, 2007 Tasters Guild International Wine 
Judging  
 

 

GORDON BROTHERS ESTATE 
MERLOT  

 

 

In recent years, Gordon Brothers Estate Merlot has earned 
distinction as one of Washington’s most decorated and 
appreciated wines. With a current retail price of $23.00 per 
750ml bottle, it also holds a reputation as one of the best values 
for estate grown Columbia Valley wine. In 2008, Gordon Brothers 
Merlot wines accounted for approximately 13% of the Winery’s 
total sales volume and 17% of the Winery’s total sales revenue.  
Avg. Retail Price: $23.00 per 750ml bottle  
Current Release Case Production: 5,000 cases  
Select Accolades:  
“91 points” – 2005 vintage, Wine Spectator  
“90 points – Smart Buy” – 2002-2003 vintages, Wine Spectator  
“89 points” – 2007 vintage, Wine Spectator  
“Gold Medal” 2003 vintage, 2006 Seattle Wine Awards  
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GORDON BROTHERS ESTATE SYRAH  

 

The historical sales volume of Gordon Brothers Estate Cabernet 
Sauvignon has been similar to that of the Merlot varietal. Similarly, 
the Cabernet Sauvignon varietal boasts numerous awards and 
enthusiastic accolades while remaining an approachable value for 
the consumer. In 2008, Cabernet Sauvignon wines accounted for 
approximately 14% of the Winery’s total sales volume and 18% of 
the Winery’s total sales revenue.  
Avg. Retail Price: $23.00 per 750ml bottle  
Current Release Case Production: 3,500 cases  
Select Accolades:  
“90 points” – 2003 and 2006 vintages, Wine Spectator  
“89 points” – 2005 vintage, Wine Spectator  
“Best of Class - Gold Medal” – 2005 vintage, Pacific Rim International 
Wine Competition  
“Gold Medal” – 2005 vintage, Dallas Morning News Wine Competition  
“93 points” – 2001 vintage, Wine and Spirits Magazine  

 

GORDON BROTHERS 
ESTATE SYRAH  

 

The 2002 vintage of Gordon Brother Estate Syrah received the 
“International Trophy for Rhone Wines” from Decanter Magazine, 
beating out some of the Northern Rhone’s best reds. In 2008, 
Gordon Brothers Estate Syrah wines accounted for approximately 7% 
of the Winery’s total sales volume and 10% of the Winery’s total 
sales revenue.  
Avg. Retail Price: $20.00 per 750ml bottle  
Current Release Case Production: 2,058 cases  
Select Accolades:  
“International Trophy for Rhone Varietal” – 2002 vintage, 2006 Decanter 
World Wine Awards “91 points” – 2001 vintage, Wine Spectator  
“90 points” – 2005 vintage, Wine and Spirits Magazine  
“Best Syrah” – 2002 vintage, 2006 Washington CEO Magazine Wine 
Competition  
“Highly Recommended” – 2002 vintage, Beverage Tasting Institute  
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GORDON BROTHERS  
ORGANIC ESTATE CHARDONNAY  
 

 

The exclusive Gordon Brothers Chardonnay Reserve program is 
crafted from the estate vineyard’s finest Chardonnay vines, and 
for 2008 boasts 100% certified organically farmed grapes. Of the 
initial 20 barrels that were fermented for the program only 10 
barrels made the final cut, with 80% of those being French oak.  
Avg. Retail Price: $23.00 per 750ml bottle  
Current Release Case Production: 200 cases  
 “What separates the Gordons most from their splashier contemporaries is 
their continuing devotion to the idea that white wines - which many newer 
fine wineries don't even produce - are just as important and attention-worthy 
as reds. For my money, at just $22.99 a bottle, there is NO better 
Chardonnay being made in Washington than the Gordon Reserve” – 
Seattlepi.com Wine Blog.  

 

GORDON BROTHERS  
ESTATE CHARDONNAY  
 

 

The 2002 vintage of Gordon Brother Estate Syrah received the 
“International Trophy for Rhone Wines” from Decanter Magazine, 
beating out some of the Northern Rhone’s best reds. In 2008, 
Gordon Brothers Estate Syrah wines accounted for approximately 7% 
of the Winery’s total sales volume and 10% of the Winery’s total 
sales revenue.  
Avg. Retail Price: $20.00 per 750ml bottle  
Current Release Case Production: 2,058 cases  
Select Accolades:  
“International Trophy for Rhone Varietal” – 2002 vintage, 2006 Decanter 
World Wine Awards “91 points” – 2001 vintage, Wine Spectator  
“90 points” – 2005 vintage, Wine and Spirits Magazine  
“Best Syrah” – 2002 vintage, 2006 Washington CEO Magazine Wine 
Competition  
“Highly Recommended” – 2002 vintage, Beverage Tasting Institute  
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GORDON BROTHERS 
ESTATE ICE WINE GEWURZTRAMINER  
 

 

Gordon Brothers produces a Gewurztraminer varietal ice wine 
using naturally frozen, hand-picked estate grapes. In 2008, 
Gordon Brothers Gewurztraminer wines accounted for 
approximately 2% of the Winery’s total sales volume and 2% of 
the Winery’s total sales revenue.  
Avg. Retail Price: $40.00 per 375ml bottle  
Current Release Case Production: 430 six packs  
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KAMIAK  
In addition to Gordon Estate, the Company produces wine under a 
second label, Kamiak, which was introduced in 2002 in response to 
an overabundance of fruit on the estate vineyard that did not 
satisfy the winemaking style of the Gordon Estate label wines. 
Kamiak wines are positioned in the increasingly popular premium 
and super-premium retail price categories.  
 
The Kamiak brand consists of two blended wines, Kamiak Rock 
Lake Red, and Kamiak Windust White, which retail at $15.00 per 
750ml bottle and $10.00 per 750ml bottle, respectively. Both wines 
are based on a unique blending strategy in which a backbone of 
third party Columbia Valley bulk wine is supplemented with estate 
grown fruit to enhance quality as needed. As such, the annual 
quantity and quality of available bulk lots and estate grapes determine the overall quantity of Kamiak wine produced in a given year. Both blends 
are marketed as exceptional price-to-value oriented Columbia Valley wines made using artisan winemaking techniques, much like those used in 
crafting Gordon Estate wines, although the two brands are marketed separately in order to protect the integrity of the Gordon Estate label. Currently 
Kamiak wines are sold almost exclusively through the Company’s wholesale distribution channels.  
 
Since the brand’s introduction in 2002, production volume has steadily increased to over 7,000 cases annually. In 2008, Kamiak wines accounted 
for approximately 25% of the Winery’s total case sales volume and 16% of the Winery’s total sales revenue. The Company expects to increase 
annual production of Kamiak wines to over 10,000 cases by 2012.  
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KAMIAK ROCK LAKE RED  
  
 

 

Kamiak Rock Lake Red is blended from a varying combination 
of Cabernet Sauvignon, Merlot, Syrah, and Malbec sourced from 
the Columbia Valley appellation. As a result, this well-structured 
red wine offers classic Bordeaux varietal flavors. In 2008, 
Kamiak red wines accounted for approximately 14% of the 
Winery’s total sales volume and 11% of the Winery’s total sales 
revenue.  
Avg. Retail Price: $15.00 per 750ml bottle  
Current Release Case Production: 4,200 cases  
Select Accolades:  
“Best of Class – Gold Medal” – 2005 vintage, 2007 West Coast Wine 
Competition  
“88 points” – 2003 and 2007 vintages, Wine Spectator  
“87 points – Best Buy” – 2003 vintage, Wine Enthusiast  
“Gold Medal” – 2002 vintage, Seattle Wine Awards  
“Silver Medal” – 2002 vintage, Beverage Tasting Institute’s 2005 Chicago 
Value Wine Challenge  

 

 
KAMIAK WINDUST WHITE  
  
 

 

 
Kamiak Windust White is comprised primarily from a changing 
blend of Chardonnay and Sauvignon Blanc grapes, with some 
vintages including small percentages of Gewurztraminer when 
available. Immensely popular, this unique white blend is 
powerfully flavorful and frequently hailed a best value by 
consumers. In 2008, Kamiak white wines accounted for 
approximately 14% of the Winery’s total sales volume and 11% 
of the Winery’s total sales revenue.  
Avg. Retail Price: $10.00 per 750ml bottle  
Current Release Case Production: 2,843 cases  
Select Accolades:  
“88 points – Best Buy” – 2007 vintage, Wine Spectator  
“86 points – Best Buy” – 2005 vintage, Wine Enthusiast  

 

 

 16 



D. DISTRIBUTION 
 
Distribution Overview. Gordon Brothers wines are sold nationally through fine wine distributors, direct to retail and restaurant accounts, 
internationally through export agents, direct-to-consumer through the Company’s mailing list, internet sales and tasting room. Historically, 
Gordon Estate has focused sales efforts toward three tier channels, drawing on long-established customer relationships with national distributors. 
In recent years, however, the Company has taken significant steps toward expanding its direct-to-consumer channels, most notably with the 
opening of a new tasting room facility in September 2008. A summary of Gordon Brothers sales distribution for 2008 is set forth below in 
Schedule A. 
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Wholesale Sales. Both Gordon Estate and Kamiak wines are sold through an extensive network of fine wine distributors in 42 states to both on-
premise and off-premise accounts. One of Gordon Estate’ keys to success has been a commitment to building strong customer relationships with 
its distributors, a strategy that has resulted in a steady presence across select regions of the United States. Schedules B and C, below, set forth a 
summary of the top U.S. markets served, as well as a list of the Company’s top ten distributors, respectively. 
 

 
 

 

 18 



 
 

 
 
 

 19 



Direct Sales:  
This year, in April we will open a wine bar in Pasco WA. This is a segment of our business that 
has been underserved. This facility will be located in the Broadmoor Mall and have a little over 
3400 square feet.  
 
In the fall of 2012, we launched our first internet site to purchase wine. We are currently also 
selling through Amazon. This is a test for us and we will assess it in April. In 2012 direct to 
consumer sales were about 6% of our gross sales. We hope to increase that to over 10% in 2013. 
 
International Sales / Miscellaneous Markets:  
Gordon Estate has an oral agreement with St. Michelle Wine Estates, Ltd., to service 
international markets in Canada and Asia. The Company also sells wine to Norwegian Cruise 
Lines. In 2008, international and cruise sales accounted for approximately 6% of the Company’s 
total sales revenue. 
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E. ASSETS 
 
In addition to the Gordon Estate and Kamiak brands and trademarks, 
the primary assets that are included in the Transaction consist of the 
winery facility and all related equipment, cased goods and bulk wine 
inventory, a grape supply agreement with the estate vineyard, and the 
tasting room lease. 
 
PRODUCTION FACILITY AND SITE IMPROVEMENTS 
 
Gordon Estate operates an approximately 35,000 case production 
facility located on 5.09 acres overlooking the Snake River in the 
Columbia Valley of southeastern Washington. Overall, the total 
space devoted to wine production consists of approximately 12,000 
square feet, expanded from 6,000 square feet in 2002. The real 
property on which the facility is located is permitted for winemaking 
use with no limit on annual production. 
 
The improvements surrounding the winery facility consists of a 24’ x 
56’ modular trailer used for office purposes, a truck ramp with 
electric lift, and two access roads. The source of water for the 
winery’s operations is provided by an onsite well which provides 
ample service to the winery production facility. A detailed description of the winery production facility and property site is set forth in Appendix A. 
 
TANKS, BARRELS, AND EQUIPMENT  
 
The winery is equipped with an array of modern winemaking equipment customary of high-end, small-batch wine production, including a state-of-the-
art pneumatic punch down system installed in 2002. At the center of the facility’s well laid out floor plan are 23 stainless steel tanks which provide 
approximately 67,300 gallons of capacity for fermentation and/or storage. The Company estimates that an additional 45,000 gallons of tank capacity 
could be installed without the need for additional covered space. The Company also owns approximately 1,146 wine barrels (or the equivalent of 
approximately 68,200 gallons), comprised of approximately 46% French Oak, 45% American Oak and 9% Eastern European Oak. A listing of the 
Company’s stainless steel tanks, barrels, and winery equipment is set forth in Appendix B. 
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INVENTORY OF CASED GOODS AND BULK WINE  
 
Gordon Estate has an approximately $2.5 million book value inventory of cased goods 
and bulk wine.  The Company’s bulk wine inventory is comprised of Red varieties of 
bulk primarily 2010-2012 and White varieties 2011-2012 An inventory of Gordon 
Estate’s cased goods and bulk wine is set forth in Appendix C.  
 
 
WINE BAR 
 
Opening in April of 2013. We are investing over$125,000 in renovations and equipment. 
We have a 5 year lease with an option to renew for an additional 5 years. It has just been 
announced that the Tri-Cities communities plan to invest in land right next to the Mall 
to build a water park. The area is a very fast growing area and a prime location for a wine 
bar. 
 
 
GRAPE SUPPLY AGREEMENT  
 
The Company prefers to retain the estate vineyard surrounding the winery facility and enter into a grape supply agreement with a prospective buyer.  
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F. GROWTH OPPORTUNITIES 
 
Achieve Synergistic Efficiencies Through Strategic Third Party Purchaser  
 
Gordon Estate presents a rare, highly profitable winery acquisition opportunity to a strategic purchaser. In addition to customary administrative and 
infrastructure synergies, the acquisition of the Gordon Brothers, Kamiak, and Sagebrush brands present an ideal “plug-in” or “bolt-on” investment 
opportunity for a strategic purchaser that has an established national sales and marketing infrastructure. Gordon Brothers’ Normalized EBITDA for 
FYE 2006 to FYE 2012E highlights the profit potential available from these operating efficiencies.  
 
Gordon Estate’ non-estate brands, Kamiak, also present an attractive opportunity for a winery that has an excess supply of grapes or bulk wine. A 
winery could support the continued rapid growth of these brands using its own excess supply of bulk wine, rather than purchasing the same on the bulk 
market.  
 
Designation as an Organic Winery and Vineyard  
 
One of less than a dozen wineries in the region certified for organic wine production, Gordon Estate presents a tremendous opportunity for a buyer 
seeking to enter the organic wine market. The winery facility was certified for organic wine production in 2008, while the estate vineyard began using 
organic farming practices in 2006. In 2009, the Company released its first wine made from organically certified grapes with its 2008 Gordon Estate Estate 
Grown Reserve Chardonnay. The estate vineyard is currently undergoing a multi-year transition to becoming 100% organically farmed, with all 
Chardonnay, Syrah, and the majority of Sauvignon Blanc varietal grapes expected to be certified organic in 2010.  
 
Strategically Expand Consumer Direct Channel  
 
Historically, Gordon Brothers has chosen to focus its efforts on wholesale sales rather than direct-to-consumer channels. This year, in April we will 
open a wine bar in Pasco WA.  This facility will be located in the Broadmoor Mall and have a little over 3400 square feet.  In addition to direct tasting 
room sales, the Company anticipates significant growth of its wine club membership due to increased exposure from visitors to the tasting room. These 
market opportunities represent significant revenue growth potential due to their considerably higher margins as compared to wholesale channels.  
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3.    FINANCIAL INFORMATION 
A. BALANCE SHEET (Date Range: As of 2/9/2013) 
Assets 

         Current Assets 

                Cash Accounts 
 1000 Checking-Banner Bank 0.00 
 1010 Checking-Wells Fargo 0.00 
 1015 ZBA Acct - Wells Fargo 0.00 
 1020 Checking - Bank Reale 156,921.95 
 1050 Undeposited Cash & Checks 0.00 
 1060 Undeposited Credit Cards 0.00 
 156,921.95 
                Receivables 
 1200 Accounts Receivable 217,987.08 
 217,987.08 
                Inventory 
 1300 Inventory-Grapes 0.00 
 1310 Inventory-Bulk Wine 1,429,207.49 
 1320 Inventory-Production Supplies 13,256.64 
 1330 Inventory-Packaging Materials 74,731.81 
 1335 Inventory-Labor and Rental 0.00 
 1340 Inventory-Case Goods 1,078,271.01 
 1345 Inventory-Merchandise 2,740.01 
 1360 Inventory-Bottled Overhead 0.00 
 1380 Inventory-Barrels 162,003.07 
 1381 Barrel Use -68,911.58 
 2,691,298.45 
                Prepaids 
 1450 CA State excise tax Refund 840.00 
 840.00 
         Long Term Assets 
                Fixed Assets 
 1500 Equipment 366,870.58 
 1510 Furnishings 10,892.20 
 1520 Vehicles 0.00 
 1530 Winery-671 Levey Rd(8/98)(10/02) 510,085.80 
 1550 Tasting Room 60,029.37 
 947,877.95 
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Other L. Term Assets 
 1700 Accumulated Depreciation -553,699.36 
 1710 USDA Guaranty Fee for Term Loan/Bk Reale 12/2010 18,208.00 
 1715 Accumulated Amortization USDA 23,520.27 
 1740 Accumulated Amortization-Levey 0.00 
 1800 Loan to Kamiak Vineyards, Inc. 32,378.71 
 1860 Security Deposits 870.00 
 1870 Deposits-Tasting Room 1,671.91 
 -477,050.47 

 Total Assets: 3,537,874.96 

Liabilities 
         Current Liabilities 

                Payables 
 2000 Accounts Payable 16,962.40 
 2010 2010 Grape Liability 0.00 
 2011 2011 Grape Liability 124,233.00 
 2012 2012 Grape Liability 438,118.77 
 579,314.17 
                Payroll Liabilities 
 2100 P/R Taxes-Social Security 0.00 
 2105 P/R Taxes-Medicare 0.00 
 2110 P/R Taxes-Federal Withholding 0.00 
 2115 P/R Taxes-FUTA 206.84 
 2120 P/R Taxes-Employment Security 425.53 
 2125 P/R Taxes-Department of L & I 575.03 
 1,207.40 
                Sales Tax Liabilities 
 2200 Accrued Sales Tax (In State) 559.48 
 2500 Accrued Sales Tax (Out of State) 29.77 
 589.25 
                Other Current Liabilities 
 2550 Loan for Bottling Line - Nelson 0.00 
 0.00 
         Long Term Debt 
                Long Term Liabilities 
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 2670 LOC - Wells Fargo (06/2009) 0.00 
 2680 Loan - Bank Reale (12/2010 - 12/2020) 841,421.34 
 2685 LOC - Bank Reale (01/2012 - 01/2013) 390,627.36 
 1,232,048.70 
                Other L. Term Liabilities 
 2760 Loan from-Jeff & Vicki (ALL) 1,234,723.00 
 2850 Wells Fargo Barrel Loan (10/2009) 0.00 
 2855 Barrel Loan (11/2010) Cashmere Bank #721635 15,707.14 
 1,250,430.14 

 Total Liabilities: 3,063,589.66 
 
Owner's Equity 

         Current Earnings 
         Retained Earnings 
 3100 Retained Earnings 379,453.34 
 3150 Opening Balance Equity 0.00 
 379,453.34 
         Owners Equity 
 3000 Capital Stock 10,000.00 
 10,000.00 

 Total Equity: 389,453.34 
 Current Year Earnings for Period 
 Current Year Earnings for Period 84,831.96 

 84,831.96 
 Total Liabilities:  3,537,874.96 
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B. INCOME STATEMENT DETAILED – COMBINED  (Date Range: 1/1/2012-12/31/2012) 
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C. GORDON ESTATE HISTORICAL AND PROJECTED FINANCIALS 
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ADVISORY CONCERNING INFORMATION MEMORANDUM 
 
The information presented in this Information Memorandum (“Memorandum”) has been provided by the seller in connection with the sale of 
Gordon Estate Winery (“Gordon Brothers”). By accepting this Memorandum, the recipient agrees to and acknowledges the following:  
 
This Memorandum is being furnished to the recipient for informational purposes only, with the understanding that the recipient will use it, along 
with the recipient’s independent due diligence, to decide whether to pursue a possible acquisition of Gordon Estate. While the information 
contained in this Memorandum has been obtained from sources believed to be reliable, it is not guaranteed to be accurate or complete. 
Furthermore, the seller (including, without limitation, as may be applicable, its shareholders, directors, officers, employees, principals, partners, 
members, advisors, attorneys, accountants, agents and representatives) does not make and hereby expressly disclaims any representation or 
warranty, express or implied, as to the accuracy or completeness of any information that is being furnished to the recipient, including, without 
limitation, the future performance of the business opportunity, or that the goods are merchantable or fit for a particular purpose. Only those 
representations and warranties that are set forth in a binding definitive written agreement executed between the seller and the recipient shall have 
any legal effect.  
 
The seller expressly reserves the right, in its sole and absolute discretion, to amend, modify or terminate this offering. Furthermore, the seller 
expressly reserves the right, in its sole and absolute discretion, with or without notice to the recipient, to negotiate and consummate a transaction 
with any party, and to terminate negotiations with any party. Any projections that may be set forth herein are based upon information and 
assumptions that are believed to be accurate as of the date of this Memorandum or reasonably attainable based upon present circumstances, 
however, there can be no assurance that the results projected herein will be achieved. Except as otherwise expressly set forth herein, this 
Memorandum speaks as of the date set forth on the cover page. The delivery of this Memorandum does not create any implication that there 
have been no changes in the condition or affairs of Gordon Estate after such date.  
 
The seller reserves the right to amend, replace or require the return of all copies of this Memorandum at any time, and undertakes no obligation 
to provide the recipient with access to any additional information. The recipient is advised to independently verify the accuracy and completeness 
of the information contained in this Memorandum, as well as any additional information furnished in connection with this offering.  
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INFORMATION MEMORANDUM PROVISIONS  
 
By accepting this Memorandum, the recipient agrees to and acknowledges the following:  
 
Reservation of Rights. Gordon Estate expressly reserves the right to negotiate with more than one prospective purchaser until it executes a binding 
agreement with one of the parties. Gordon Brothers also expressly reserves the right, in its sole and absolute discretion, with or without notice to any party, 
to amend, modify or terminate these offering procedures, to negotiate with any party or parties whom Gordon Estate may desire, to terminate 
discussions with any party, to consummate a transaction with any party, and to terminate this acquisition opportunity. Gordon Estate will not 
have any obligation or liability to any potential purchaser of Gordon Brothers except pursuant to a binding definitive written agreement, if any, 
that is entered into between Gordon Estate and the purchaser.  
 
Communications. Under no circumstances is a recipient to directly or indirectly contact Gordon Estate or any customer, competitor, industry 
member or third party (except with respect to its advisors who are bound under a nondisclosure agreement) regarding this memorandum 
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APPENDIX A - WINERY FACILITY AND UNDERLYING SITE DESCRIPTION  
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SITE DESCRIPTION  
 
The property consists of one tax parcel containing a total of 5.09 acres, identified by Franklin 
County Assessor’s Office as parcel number 108-070-058. The property is zoned AG, 
Agricultural, by Franklin County. This is a broad zoning classification that permits a wide range 
of agricultural uses. There are no obvious or known easements or restrictions that would 
prevent the subject from being developed to its highest and best use. The property is not 
located in an area determined to be at risk of flooding, and should not require flood insurance. 
There is adequate size, topography and access that would allow for further development. The 
site is mostly level and is comprised from soils with adequate load-bearing capacity that would 
permit development. Utilities available to the site include electricity and telephone. Sewage is 
provided by a 1,500 gallon septic system with four 100-foot lines. Water for the facility is 
provided by an on-site well with a 30 GPM pump which was replaced in 2009. The site sits 
approximately 400 feet above the Snake River, and offers sweeping views of the river and 
surrounding landscape to the east. 
 
 DESCRIPTION OF SITE IMPROVEMENTS  
 
The property site is developed with a single-story winery facility totaling 12,000 square feet. An approximately 24’ x 56’ modular trailer used for office 
purposes is located southeast of the winery building. The western portion of the site consists of a gravel driveway and landscaping. Landscaping extends along 
the northern and eastern portions of the site. The area south of the winery building and west of the office trailer is paved. A truck ramp and electric lift used to 
load and unload trucks is located southwest of the winery building 
 
DESCRIPTION OF WINERY FACILITY AND IMPROVEMENTS  
 
The winery facility consists of a single metal-sided and steel-framed facility with a total footprint area of approximately 12,000 square feet, situated atop an 8 
inch concrete slab. The roof structure for the building is free span and steel beams with a built up or steel roof system. The interior clear height of the facility 
is approximately 20 feet. Heating for the facility is provided by heated coil space heaters, and fluorescent light fixtures provide lighting. Improvements to the 
facility include two industrial roll-up doors located on the west and south sides of the building, a cooling and refrigeration system, a 900 square foot loading 
dock, and a 4,125 square foot solid concrete slab used as a base for the stainless steel tanks. Floor drains exist throughout the facility. 
 
SITE ACCESS  
Access to the property is from Levey Road, which is a two-way, paved secondary road with one lane in either direction. Levey Road runs south from Pasco-
Kahlotus Road, which provides the local area with access to the Tri-Cities area. Pasco-Kahlotus Road is a two-way, paved arterial with one lane of traffic in 
either direction. 
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APPENDIX B - LISTING OF WINERY EQUIPMENT 
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Gordon Estate Winery - Inventory 
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